
Can you give us a short presentation about The German 
Medical Wellness Association?
The German Medical Wellness Association (founded in the year 2004, 
www.dmwv.de., dmwv in German language) is the umbrella organization 
for Medical Wellness in Germany and is also a part of the travel-trade and 
health industry, specialized for health and wellness, represented by the 
president Mr. Lutz Lungwitz (Berlin) and for the scientific by the head of 
the Scientific Advisory Board. It’s a non-government organization, but in 
contact with the federal ministry for health and with the federal ministry 
of economic affairs and energy, department of tourism. One of the targets 
is the development of international health tourism programs and interna-
tional exchange programs. The association is more than interest to deve-
lop a close partnership with the international tourism and health boards, 
with hotels, resorts, clinics and sanatorium and help to develop and to 
promote the medical & wellness tourism worldwide. Therefore the asso-
ciation has their own quality-assurance system.. Also the association 
had a special health and wellness tour operators. Last but not 
least, the association can give the support for the develop-
ment and management of hotels, health resorts and 
spas, clinics and sanatorium worldwide, perhaps in 
a close partnership with the own trade-marks “The 
Leading Medical Wellness Hotels & Resorts” (www.
lmwh.de) and the  “The Leading Medical Wellness 
Clinics and Spa” (www.lmwc.de).
For the rest of the year and we know it’s difficult, we 
would like to develop new safe ways for health tou-
rism, health and hotel resorts! We are open mind for 
any idea, just inform: lutz.lungwitz@dmwv.de . We also 
would like to develop our work for new strategies against 
Covid-19 in hotels, resorts and sanatorium and how you can 
get a positive image with this big problem. Health Tourism is a fas-
cinating business field that requires intensive and positive cooperation 
across national borders.

 What trends are you noticing within the tourism and 
specially the health tourism industry in Germany, what do 
you think is driving these trends and how are you respon-
ding?

Firstly one sustainable trend in the tourism industry in Germany is the 
growing importance of Germany as an international tourist destinations. 
Germany was well known for its huge outgoing tourism sector but has a 
fast growing incoming tourism sector too.  And this is a global develop-
ment: Germany sees growing numbers of tourists from many European, 
Asian and American countries. And health and Medical Wellness tourism 
plays a growing role in these developments; not only on international level 
but on national and regional levels too. Secondly Aging Europe as a socie-
tal trend and economic challenge plays a big role too and has an impor-
tant impact on the near futures markets of health and Medical Wellness 
tourism in Europe and in Germany in particular. The tourism industry in 
Germany is getting ready to serve these growing numbers of elderly tou-

rists - whether they are inbound or incoming -  that care for medical assis-
tance and treatments while on holydays.  Another big thing is the digital 
transformation of the tourism industry. And within the health and Medical 
Wellness tourism market health data management plays a growing role. 
More and more the travel of people is connected to the travel of private 
data. And this travelling of private data has to be save and with the hi-
ghest standards of data security. 

How do you stand out from the tourism crowd in Germany 
, what is unique about your offering in health tourism in-
bound & out-bound and what kinds of tourists are current-
ly showing the most interest in this unique offering?

Medical Wellness tourism is not a mainstream tourism. Medical Wellness 
orientation means specialization and differentiation at the same time. It 

needs a special understanding and a special designed service for 
the special needs of the customers, the Medical Wellness 

tourists. We were already experts in Medical Wellness 
tourism when it was a very tiny niche market in the 

global tourism industry like a single little blossom 
in a mighty jungle. We from the German Medical 
Wellness Association were the first; and we are well 
experienced experts now. We can tell, teach, plan, 
consult and manage the specialization and diffe-
rentiation towards a Medical Wellness orientation 

for all the different elements in the tourism industry 
whether it is a tourist destination, a resort hotel or a 

tour operator.

Do you send patients abroad for surgeries?
Yes, we and our partners send also patients to some other destinations, 
or we will inform them. Most of the patients/ clients are in the following 
demands. At most of these treatments, the client has to cover the costs 
alone:
- Eye lasers, hair transplantation
- dental treatments, plastic surgery 
- skin tightening  (hotels in cooperation with clinics)
- Check-up’s
- Orthopedics, reproduction, weight-loss, health-screening
- Beauty and cosmetics

What kind of developments you will see for the future of 
health tourism to Tunisia?
Health tourism to Tunisia should in my mind primarily be used for rehabi-
litation and recreation. Tunisia is one of the leading countries for Thalas-
so-therapies, usually has good weather and very friendly hosts. Tunisia will 
win, if the quality and service in tourism are further improved. It has also 
been shown, that Tunisia is interesting for applications in dental problems 
and cosmetic interventions.
We are happy, to offer our support to further stabilize the quality of the 
applications and the future development of hotels, resorts and clinics.

Mr. Lutz Lungwitz, president of 
the German Medical Wellness Association:
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